TIMELINES

1994 1996 JULY 1997 2007
WATER RESEARCH. IMPLEMENTATION DISTRIBUTION VIA
CHALLENGES. WATER BOWSERS

SISI NA MAJI
NI MABESHTE
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1994 1995 1997 1999 2021
NEW HOME IDEA/ BOREHOLE MOBILIZATION OF DISTRIBUTION TO BOTTLING OF PURE
RESOURCES HOMES WATER
Py SARMA WATER AQUIFER LTD

Sarma Water

in every drop



2. Critical paths/markers

Ability to see opportunities

Not afraid of taking risks

Having a solid and wide network

Continuous learning

Being flexible and good listener

Adaptability to change

4. Entrepreneurship training /support

Business networking trainings/the power

. . “%*  of building meaningful relationships for
1.How | found my self in entrepreneurship e

Family/
entrepreneurial
husband

@

Sarma Water

Challenges and
hardships

Enterprise Development Programme -
2015

Curious mind
and a critical
thinker

Public speaking - 2016

o» Owner Manager Programme — 2018
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Initially the borehole water was for my
home conciimntion buut water demand
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3. Role played by education

Exposure to the
world and wider
knowledge

Learnt the
importance of
research

Learnt about
managing finance

5. Challenges and lessons

Exposure to the In the marketing
world and wider class | learnt about
knowledge the Ps of marketing

Learnt the

importance of
research

Do to others what you would like
them to do to you



